	HA NAM PEOPLE’S COMMITTEE
No.: 1606/QD-UBND
	SOCIALIST REPUBLIC OF VIETNAM
Independence – Freedom – Happiness
Ha Nam, 07 September 2018


DECISION
On approving the Master Plan for Tourism Development in Ha Nam province up to 2030 with a vision to 2050.
CHAIRMAN OF HA NAM PEOPLE’S COMMITTEE
Pursuant to Law on Organization of the Local Government dated 19/06/2015;
Pursuant to Law on Cultural heritage dated 26/06/2001; Law on amending and supplementing a number of articles of Law on Cultural heritage dated 18/06/2009;
Pursuant to Law on Tourism dated 19/06/2017;
Pursuant to Resolution No. 08 – NQ/TW dated 16/01/2017 of Political Bureau on developing tourism into a spearhead economic sector;
Pursuant to Decree No. 92/2006/ND-CP dated 07/09/2006 of the Government on making, approving and managing master plan for developing socio-economic; Decree No. 04/2008/ND-CP dated 11/01/2008 of the Government on amending and supplementing a number of articles of Decree No.92/2006/ND-CP dated 07/09/2006;
Pursuant to Decree No. 168/2017/ND-CP dated 31/12/2017 of the Government about regulations on detailing the implementation a number of articles of Law on Tourism;
Pursuant to Decision No. 1226/QD-TTg dated 22/07/2011 of Prime Minister on approving the Master Plan for socio-economic development in Ha Nam province up to 2020;
Pursuant to Decision No. 201/QD-TTg dated 22/01/2013 of Prime Minister on approving the Master Plan for Tourism Development in Ha Nam province up to 2020 with a vision to 2030;
Pursuant to Decision No. 2163/QD-TTg dated 11/11/2013 of Prime Minister on approving the Master Plan for Tourism Development in Red River Delta and Northeast Coast up to 2020 with a vision to 2030;
Pursuant to Decision No. 1355/QD-TTg dated 14/08/2015 of Prime Minister on approving the Master Plan for developing culture, family, sport and tourism in Northern Key Economic Zone up to 2025 with a vision to 2030;
Pursuant to Decision No. 526/QD-TTg dated 15/05/2018 of Prime Minister on approving the Master Plan for Tourism Development in Tam Chuc National Tourism Area, Ha Nam province up to 2030;
Pursuant to Circular No. 05/2013/TT-BKHDT dated 31/10/2013 of Ministry of Planning & Investment on guiding organizing, appraising, approving, adjusting and publishing master plan for socio-economic development; planning sector, field and main product;
Pursuant to Resolution No. 21/2018/NQ-HDND dated 13/07/2018 of People’s Council on approving the Master plan for Tourism development in Ha Nam province up to 2030 with a vision to 2030;
Based on the request of Department of Culture, Sports & Tourism (in Statement No. 53/TTr-SVHTTDL dated 17/08/2018); the request of Department of Planning and Investment (in Statement No. 1240/TTr-SKHDT dated 30/08/2018),
DECIDES:
Article 1: To approve the Master Plan for Tourism Development in Ha Nam province up to 2030 with a vision to 2050 with the main contents as follows:
1. Vision & Opinion
a) The opinion development
· Developing tourism into an important economic sector of the province; contributing to the exploitation, support and promotion industries, trade, health care, science, training, and high-quality agriculture and other manufacturing in the province.
· Promoting socialization, mobilizing resources for investment in tourism development; maximizing the potential and advantages of the province in terms of tourism, sustainable development associated with ensuring the objectives of protecting national defense and security, developing economic and ensuring social security; conserving the environment landscape, responding to climate change; enhancing association and cooperation in developing tourism in the region and whole country.
b) Vision
· Developing Ha Nam into a tourist and resort center of the Hanoi capital region and the Red River Delta, outstanding with various types of eco-tourism - spirituality, leisure travel – medical, entertainment travel - creativity, green experiences tourism, cultural tourism, conference tourism, seminar tourism, meeting the demand for domestic and international visitors;
· Developing Ha Nam into one of the tourist centers of Vietnam and the region, an attractive tourist destination with a harmonious combination of types of ecotourism - creativity - humanity.
2. Development goals
a) General goals
· Up to 2030, tourism becomes an important economic sector of the province, contributes Approximately 10% GRDP of the province; to develop Ha Nam tourism with diversified products with a high value on nature – ecology, culture – entertainment – humanity – creativity with focus on Tam Chuc National Tourism Area, resort center, entertainment weekend, an attractive tourist destination for domestic and international visitors;
· Up to 2050, Ha Nam becomes one of the tourist centers of Vietnam, an attractive tourist destination with a harmonious combination of types of ecotourism - creativity - humanity. To strive to develop tourism into a spearhead economic sector, an important motivation in linking and developing socio-economic of the province.
b) Specific goals
· Up to 2020
+ The total number of visitors reaches 2.5 million times/year, in which 190,000 times are international visitors; Total income from visitors reaches 2,000 billion dong/year;
+ Accommodation: Approximately 3,100 rooms;
+ Providing employment for 21,000 laborers (of which 8,300 are direct laborers)
· Up to 2025
+ The total number of visitors reaches minimum 4 million times/year, in which 490,000 times are international visitors; Total income from visitors reaches 5,900 billion dong/year;
+ Accommodation: Approximately 4,600 rooms;
+ Providing employment for 51,000 laborers (of which 22,000 are direct laborers)
· Up to 2030
+ The total number of visitors reaches minimum 7.6 million times/year, in which 780,000 times are international visitors; Total income form visitors reaches 10,300 billion dong/year;
+ Contribution of tourism: Accounting for 10% GRDP of the province.
+ Accommodation: Approximately 8,000 rooms;
+ Providing employment for 89,300 laborers (of which 38,000 are direct laborers)
(Details are attached by Appendix 1)
3. Main development orientations
a) Tourism product development
· Main tourism products: Focus on developing ecotourism- spirituality , cultural tourism - festival, leisure travel- medical, entertainment travel, medical tourism, green tourism, creativity tourism, branded tourism products, sustainable, etc.;
· Supportive tourism products: Countryside travel, organic travel; conference-seminar tourism, sport tourism; transshipment terminal.
· Developing tourism product of Ha Nam associated with tourism product of neighborhood localities and in the region.
b) Tourist market
· Internal market: Focus on attracting tourist market in Hanoi city, in provinces, cities in the region; aim to tourist market from Southern provinces, cities and Ho Chi Minh city.
· International market: Key markets are visitors from East Asia, Southeast Asia. Potential markets are Western Europe, North America, and Eastern Europe etc.,
c) Organizing territorial space for tourism developing
Developing tourism into two axes and four areas:
· Humanity axis: South-North axis develops tourism products in sciences, innovative products, health, conferences, and seminars.
· Eco-axis: East – West axis develops tourism products in ecology, spirituality, culture, agricultural, sports, entertainment. The built products based on preserving and promoting ecological value and traditional culture.
Tourism area and direction to exploit specific products
+ Area 1 (including Kim Bang district, the west of Phu Ly city and the west of Day river): Eco-tourism – spirituality, leisure travel – ecology; eco-tourism – discovery; sports travel, entertainment; river eco-tourism etc.
+ Area 2 (including the east of Duy Tien district, Ly Nhan district, Binh Luc district): Travel visiting 
+ Area 3 (including Duy Tien district and the northeast of Kim Bang district): Entertainment travel – creativity; tourism products related to conference, seminar, sports, etc.
+ Area 4 (including Phu Ly city and a part of Luc Binh and Thanh Liem district): Health tourism; conference tourism – seminar; transit spot etc.
· Developing the system of tourist routes: Based on the overall tourism development of Ha Nam, it is necessary to build inter-provincial tours linking with other provinces and cities. Developing intra-provincial tourist routes along rivers and roads in association with tourist resorts and sites in the province.
4.	Demand for investment capital according to planning periods
	Demand for investment capital for the period up to 2020 is 13,410 billion dong; Period 2020 – 2025 is 14,380 billion dong; Period 2025-2030 is 21,410 billion dong.
5.	List of projects and schemes prioritized for investment
	List of priority programs, schemes, and projects to attract investment is divided into groups
-	Project group of infrastructure development.;
-	Project group under Tam Chuc National Tourist Area;
-	Project group to develop other tourist areas, facilities for tourism;
-	Group of tourism development plans, programs, and schemes.
(Details are attached by Appendix 2)
6.	Solutions to implement planning
a)	Group of solutions on human resources
-	Focus on fostering the State management officials and enterprises in the field of tourism. The State supports a part of the budget to strengthen training, foster and develop human resources, especially focus on management teams and high-level professional laborers;
-	Take advantage of human resources on the job, attract young workers who are local people to train vocational through directly training, cooperate with prestigious vocational training centers or vocational training courses organized and funded by international organizations, non-governmental organizations to provide human resources for travel, guidance, and hospitality services.
-	Focus on short-term vocational training to equip tourism-service knowledge and skills for the indirect labor force, people in the region to participate in tourism-service business activities.
-	Strengthen connection between employers and training and fostering agencies for tourism services in order to combine theory with practice and train according to the actual requirements of employers.
-	In the short term, use a part of skilled human resources from other localities to support the operation and share experiences for local workers. In the next period, it is necessary to aim to use local workers to optimize local human resources.
-	Combine programs of sustainable tourism training, environmental protection, preservation and promotion of cultural heritage in community training and tourism vocational training activities.
b)	Group of solutions on investment capital
-	Set up tourism development action plans as a basis for allocating investment capital from the State budget.
-	Research and establish "Tourism Development Fund of Ha Nam Province" as a basis for investment in tourism development and promotion activities;
-	Effectively exploit investment capital sources in the field of tourism development:
+	Planning the land fund for tourism development, using a part of the capital from the infrastructure construction investment budget and supporting other conditions to encourage and raise investment.
+	Strengthening the use of investment and development credit of the State;
+	Researching solutions for releasing project bond in order to mobilize resources to support investment in tourism infrastructure.
+	Researching and proposing to promulgate investment attraction mechanisms and preferential policies for investors towards encouraging multi- investment projects combining tourism services to attract strategic investor;
+	Expanding consultancy activities to support investment, building the lists to raise investment projects; promoting the connection, strengthening marketing and promotion campaign to attract investment capital from domestic organizations, individuals; foreign investors; funding sources, promoting the development of suitable joint-venture and link models to mobilize all social resources for investment in tourism development and ensure national security, social order, and safety.
c)	Group of solutions on promoting marketing
-	Combining closely with Vietnam National Administration of Tourism (Ministry of Culture, Sports and Tourism) of Hanoi and provinces of Red River Delta and East North Coastal to develop tourism promotion strategies according to the orientation of industry and ensure long-term sustainability and organize effectively tourism promotion and marketing activities.
-	Developing tourism brand strategy in Ha Nam province; annual tourism promotion and marketing programs. Building a variety of promotion and marketing materials such as picture library, brand identity and brand guidance, video library, promotional literature etc.,
-	Diversifying tourism promotion and marketing activities: building and completing content; managing websites and online advertising tools; establishing tourist information centers at important transport junction of the province; Building a direction board, introduction board,  multilingual subtitle (especially Vietnamese and English) in the main tourist destination; Collecting, searching, building and publishing documents about cultural history, famous landscape, handicraft village, festival, local cuisine; Strengthening tourism promotion and marketing activities in Ha Nam through mass media etc., Combining with organizations, enterprises to participate in promotional activities, setting up programs to tourism stimulus in Ha Nam province, organizing conferences on promoting tourism, surveying destination, evaluating and researching market; participating in domestic and international tourism fairs.
-	Improving the capacity and professionalism of the team who is in charge of promotion work, through regular training programs, attending conferences and seminars on tourism.
d)	Group of solutions on science and technology application.
-	Applying clean and environmental friendliness energy technology solutions; modern scientific technology in the preservation and renovation of historical monuments with core values in the area.
-	Applying information technology in designing convenient utility products to support the diverse needs of tourism payment through E-banking system.
-	Completing the information system, Web Portal, providing fully and timely information, strengthening social network links.
-	Building database system and tourism statistics to manage effectively the exploitation of tourist destinations; researching and enhancing applications to manage natural resource and exploit tourist destinations;
-	Improving the capability of managerial staffs, enterprises through short-term courses on information technology such as marketing online, exploiting social network in travel trade etc.
đ)	Solutions on organizing, managing the planning
-	Investing and completing the planning of tourist areas and tourist destinations in the province. Organizing, managing the planning, implementing the planning to ensure the sustainability of tourism resources and tourism operating environment;
-	Annual inspections and assessments on implementing the planning had a direct impact on tourism resources and the environment for tourism activities to have timely response solutions;
-	Developing a periodic market assessment research program as a basis for management activities;
-	 Developing programs including the propaganda content of sustainable tourism development and implementation of tourism planning in localities. Including the content of evaluating the implementation of the plan in the annual report on tourism;
-	Concretizing the planning, building programs and projects on tourism;
-	The conversion of agricultural and forestry land to land for tourism development within the area and tourist destinations must comply with the provisions of Land Law;
-	Ensuring the water source protection corridors; strictly complying with the provisions of law on biodiversity conservation, forest protection and development and other relevant law provisions within the scope planning of tourist areas and tourist destinations.
e)	Group of solutions on cooperating to develop tourism
-	Cooperating, associating to exploit and develop market: Closely associate with focal point attracted tourists of whole country such as Hanoi, Hai Phong, Quang Ninh, Da Nang and Ho Chi Minh City to seek and combine with major travel agencies in exploiting and organizing attractive new tours to the province;
-	Taking the initiative in developing and proposing development projects from the capital source of domestic and international;
-	Developing the affiliation of sub-region of Ha Nam – Hanoi – Ninh Binh – Nam Dinh – Hung Yen;
-	Cooperating, associating in developing products: Combining with key tourist areas of the Red River delta to establish tourism axes, especially Bai Dinh, Trang An and Huong pagoda to establish unique cultural and spiritual tourism axes according to the main routes such as "Bai Dinh - Trang An - Tam Chuc", "Huong Pagoda - Tam Chuc", creating tourist products that attract tourists, jointly exploit, develop and extend the stay of guests in the province;
-	Attracting international attention in preserving and promoting the value of the landscape and ecology of the wetland area of Tam Chuc Lake.
f)	Group of solutions on protecting natural resources and tourism environment
-	Strictly complying with regulations on protecting natural resources and tourism environment;
-	Promoting research activities, restoring and developing cultural values of the province to develop and create tourism products;
-	Strengthening the environmental control, gradually improving the ecological environment. It is necessary to have preferential policies in mobilizing investment capital in the field of protection and renovation to improve the quality of tourism environment;
-	Developing and spreading guidelines for tourists and local people to well implement environmental protection in tourism activities at tourist destinations;
-	The content of monitoring natural resources and tourism environment (including nature and humanity) should be included in the periodical reports of the tourism industry and the Provincial Tourism Steering Committee to promptly coordinate with the related departments, industries and localities to overcome incidents, degradation of natural resources and tourism environment;
-	Researching on limitation, proceeding to stop quarrying in areas that needed to protect the landscape for tourism development.
g)	Group of solutions on improving the quality and promoting tourism product development.
-	Supporting to develop community tourism models and handicraft village products. Developing typical handicraft village tourism models as a performance models and replication. Mobilizing and raising investment capital resources and technical assistance to develop community tourism destinations;
-	Strengthening the management of quality, standard goods and services as prescribed;
-	Organizing the implementation of standards of sustainable tourism, environmentally and socially responsible tourism of Vietnam, ASEAN and international regions;
-	Focusing on investment and completing Tam Chuc National Tourist Area project as a highlight to promote tourism development in Ha Nam province;
-	Combining the objectives and contents of tourism development in activities of developing other manufacturing industries such as high quality agriculture, small industrials and handicrafts etc.
h)	Group of solutions on mechanisms and policies
-	Completing the database of documents regulating on tourism activities and widely spreading on electronic information sites, tourism information portals of the province in the direction of easy search and regularly updated;
-	Researching and issuing specific mechanisms, preferential policies to support investment in the field of technical infrastructure, training for tourism development. Establishing the Management Board of Tam Chuc National Tourist Area and management boards of tourist destinations and spots to manage and implement tourism promotion and marketing effectively;
-	Simplifying administrative procedures in the appraisal and approval of tourism investment projects, especially projects that are interested in preserving natural environment, humanity and connecting tourism development with benefits of the residential community;
-	Enhancing efficiency in solving interdisciplinary, inter-regional relationships, implementing priority policies and encouraging investment in tourism, attracting investment capital for tourism development, especially investment priority projects at tourist destinations and spots;
-	Encouraging the development of professional associations on tourism in the area to support the management of tourism activities;
-	Developing preferential policies, credit, technical assistance, training for tourism development in the community. There is a mechanism to support local people in career transition related to tourism vocational training; directly support organizations, individuals and households to invest in building homestay met the standard;
-	 Developing a regular dialogue mechanism with investors and enterprises in the field of tourism.
Article 2: To organize and implement the Planning
1. Department of Culture, Sports and Tourism is the important agency and responsible for assisting the Provincial People's Committee in managing, organizing and implementing the Planning; widely publicizing the approved planning, annually synthesizing reports on the implementation situation and arising problems and submitting them to the Provincial People's Committee for consideration and adjustment.
Advise Provincial Steering Committee to develop tourism: Direct and supervise the implementation of planning contents; orient and coordinate tourism development activities, solve interdisciplinary and inter-regional issues in the planning implementation process; chair and coordinate with relevant Departments, industries and districts, cities to build programs, plans and projects to well implement the planning contents.
2. Department of Planning and Investment chairs: Research and develop mechanisms and policies to attract investment in the field of tourism. Advise and mobilize capital sources to invest in developing tourism infrastructure.
3. Department of Finance chairs and coordinates with Department of Planning and Investment to advice Provincial People's Committee to contribute investment budget for tourism activities; coordinate with relevant Departments, committees and industries to establish specific policies on fees, and incentives related to business activities and tourism investment.
4. Department of Construction chairs and coordinates with Department of Culture, Sports and Tourism and localities in inspecting, managing the implementation of general plan on construction in accordance with the orientation in the tourism development master plan.
5. Department of Industry and Trade coordinates with local authorities and relevant units in controlling market, preventing trade in counterfeit goods for sale to tourists to make trade activities become better to meet the demand of tourist.
6. Department of Natural Resources and Environment coordinates with Departments, industries, People’s Committee of districts and cities to plan land fund for developing tourism; develop environmental criteria at tourist destinations; supervise and manage environment at tourist destinations; advise the provincial People's Committee to limit and stop quarrying in areas that need to protect the landscape for tourism development.
7. Department of Agriculture and Rural Development chairs: build plans to develop and restore handicraft villages, exploit the benefits of handicraft village to server for tourism; find outputs for handicraft village products, develop shopping centers in tourist areas.
8. Department of Information and Communications, Provincial Television: Develop plans for investment in telecommunications infrastructure for tourism development; coordinate with the Department of Culture, Sports and Tourism in propagating and promoting tourism, applying information technology to tourism activities.
9. Department of Labor, Invalids and Social Affairs chairs and coordinates with the Department of Culture, Sports and Tourism and local authorities in training human resources in tourism field.
10. Department of Training and Education chairs and coordinates with local authorities in training education, orienting career related to tourism field.
11. Department of Home Affairs, Public Security of Province, Department of Health coordinate in administrative activities, security, health, food safety etc.
12. People’s Committee of districts, cities manage tourism routes and tourist destinations in the area in accordance with the master plan of the province; carry out land acquisition, compensation, resettlement assistance, create jobs for people whose land is recovered in the area of implementation of tourism projects; update the approved land use planning and annual land use plan with tourism development planning; propagate and educate people to raise their awareness about tourism, direct departments, committee, communes, wards and towns to protect tourism natural resources and environment.
13. Provincial Tourism Association coordinate with Department of Culture, Sports and Tourism to develop a promotion and marketing strategies, train human resources, improve the quality and value of tourism products; promptly reflect arising problems, shortcomings of relevant planning and policy mechanisms arising in the process of implementing the planning.
Article 3: This decision takes effect from the date of signing. Chief of the Provincial People's Committee Office, Heads of Departments, Committees, Industries of the province, Chairmen of People's Committee of districts, cities and related units are responsible for implementing this Decision./.
	Recipients:
· Ministry of Culture, Sports and Tourism (for reporting purpose)
· Provincial Standing Committee and People’s Council (for reporting purpose)
· As article 3;
· Fatherland Front of Province; The agencies and unions of province;
· VPUB: LĐVP(4), GDTX, TH, KT, NN&TNMT, KGVX
· Retain: VT,GDTX
	FOR. CHAIRMAN
VICE CHAIRMAN


(signed and sealed)
Bui Quang Cam






Appendix 1
TARGET FOR DEVELOPING TOURISM IN HA NAM PROVINCE
(Attached to the Decision 1606/QD-UBND dated 07 September 2018 of Ha Nam People’s Committee)
	No.
	Target
	2012
	2017
	Average growth of 2012-2017
	Prediction of 2020
	Prediction of 2025, 2030

	
	
	
	
	
	Fixed value
	Period up to 2020
	Fixed value
	Period 2020- 2025
	Fixed value
	Period 2025-2030

	1
	Total visitors
	450,000
	1,016,000
	26.15%
	
	2,500,000
	
	4,000,000
	
	7,600,000

	
	· Average growth/year
	
	
	
	
	34%
	
	10%
	
	14%

	1.1
	Total international visitors (times)
	12,100
	16,200
	6.87%
	
	190,000
	
	490,000
	
	780,000

	1.2
	Total domestic visitors (times)
	437,000
	999,800
	25.66%
	
	2,310,000
	
	3,510,000
	
	6,820,000

	2
	The average number of guest days
	1.30
	1.40
	
	1.30
	
	1.30
	
	1.25
	

	3
	Average spending/visitor/day (*)
(Unit: thousand dong)
	
	
	
	
	
	
	
	
	

	
	· International
	
	
	
	1,000
	
	2,000
	
	2,000
	

	
	· Domestic
	
	
	
	600
	
	1,000
	
	980
	

	4
	Turnover (Unit: billion dong)
	81.5
	230
	
	
	2,000
	
	5,900
	
	10,300

	
	· International visitor
	
	
	
	
	240
	
	1,270
	
	1,950

	
	· Domestic visitor
	
	
	
	
	1,800
	
	4,630
	
	8,350

	5
	Total laborers (**)
(Unit: People)
	
	
	
	
	21,000
	
	51,000
	
	89,300

	
	· Direct 
	
	
	
	
	8,300
	
	22,000
	
	38,000

	
	· Indirect
	
	
	
	
	12,700
	
	29,000
	
	51,300

	6
	Total rooms
	
	
	
	
	3,100
	
	4,600
	
	8,000

	7
	Investment capital demand does not include infrastructure
	
	
	
	
	13,410
	
	14,380
	
	24,410






Appendix 2
LIST OF PROJECTS PRIORITIZED FOR INVESTMENT
(Attached to the Decision 1606/QD-UBND dated 07 September 2018 of Ha Nam People’s Committee)
	No.
	Investment Programs/Projects
	Stage implementation

	
	
	2020
	2025
	2030

	A
	Group of projects on developing infrastructure

	1
	Hanoi – Tam Chuc – Bai Dinh Road
	
	
	Completed

	2
	Belt road 5 of Hanoi Capital
	
	
	Period 1 completed

	3
	Road T3 from Tam Chuc National Tourist Area to highway 1A
	Completed
	
	

	4
	Road from Tam Chuc National Tourist Area to Trang An – Bai Dinh
	
	Completed
	

	5
	Roads in the spiritual-cultural-historical monument center of Tran Thuong Temple.
	
	Completed
	

	6
	Belt Road 5 of Hanoi Capital,
Upgrade provincial road 499, highway 38,21B
	
	Completed
	

	7
	Clean water projects, waste treatment at tourist destinations; improving Day river and Chau river
	
	Period 1 completed
	Completed

	B
	Group of projects belong to Tam Chuc National Tourist Area

	1
	Tourist route from Thung Vac to Ba Hang Lake
	
	Completed
	

	2
	Investing a tourism port from Tam Chuc National Tourist Area to Phu Ly City and Huong pagoda
	
	Completed
	

	3
	Investing a landscape for Tam Chuc community tourism 
	
	Period 1 completed
	Completed

	4
	Investing a small-scale eco-tourism resorts 
	
	Period 1 completed
	Completed

	5
	Thung Vac cultural-spiritual Park
	
	Completed
	

	6
	Developing landscape around Tam Chuc Lake
	
	Completed
	

	7
	Investing in developing a logistics service Center to serve activities of Ba Sao Town-Tourist Area
	
	Period 1 completed
	Completed

	8
	Investing in developing clean agriculture at Tam Chuc Area 
	
	Period 1 completed
	Completed

	C
	Group of projects on developing other tourists area, infrastructures to serve tourism

	1
	Ba Hang lake tourist area
	Period 1 completed
	Completed
	

	2
	Kim Bang golf course
	Period 1 completed
	Completed
	

	3
	Tuong Linh golf course
	
	Period 1 completed
	Completed

	4
	Con Phuong hill golf course
	
	Period 1 completed
	Completed

	5
	Specialized parks and creative parks
	
	Period 1 completed
	Completed

	6
	Conference, seminar, sports complexes area
	
	
	Completed

	7
	Leisure-medical areas
	Complete according to project
	Complete according to project
	Complete according to project

	8
	Tran Thuong temple tourist destination
	Completed
	
	

	9
	Lanh Giang temple tourist site
	Completed
	
	

	10
	Ba Vu temple tourist destination
	Period 1 completed
	Completed
	

	11
	Ba Danh temple – Ngoc mountain tourist destination
	Period 1 completed
	Completed
	

	12
	Temple of Ha Nam’s war heroes and martyrs; Temple of 10 Lam Ha’s girls
	Completed
	
	

	13
	Duc Ban memorial area
	Period 1 completed
	Completed
	

	14
	Cat Tuong memorial area
	Completed
	
	

	15
	Tien pagoda cultural and tourist site
	Period 1 completed
	Completed
	

	16
	Tourist site of Lang temple cultural and historical monument
	Period 1 completed
	Completed
	

	17
	Tourist site of embroidery villages and residential areas of Thanh Ha commune
	Period 1 completed
	Completed
	

	18
	Lieu Doi martial arts cultural area
	Period 1 completed
	Completed
	

	19
	Long Doi Son tourist area, Tich Dien cultural festival site
	Period 1 completed
	Completed
	

	20
	19th century Vietnamese rural historical park
	
	Period 1 completed
	Completed

	21
	Ecological zone commemorating the martyr writer Nam Cao
	
	Period 1 completed
	Completed

	22
	Agricultural-ecological tourist areas (in Ly Nhan, Binh Luc, Kim Bang and Duy Tien) 
	
	Period 1 completed
	Completed

	23
	Community tourism development projects in Ly Nhan, Kim Bang, Binh Luc and Duy Tien
	Period 1 completed
	Period 2 completed
	Completed

	24
	River tourism development project in Ha Nam
	Period 1 completed
	Completed
	

	25
	Projects to develop car parks and stop stations
	Period 1 completed
	Period 2 completed
	Completed

	26
	Project to develop entertainment area of Tay Day region.
	
	Period 1 completed
	Completed

	27
	Project of combination of tourism training school and practice and rural tourism area
	
	Period 1 completed
	Completed

	28
	3-5 star hotel projects (and equivalent types of accommodation)
	Period 1 completed
	Period 2 completed
	Completed

	D
	Group of plans, programs, schemes to develop tourism

	1
	Scheme on developing labor in tourism industry 2020 and up to 2030.
	Period 1 completed
	Completed
	

	2
	Vocational training programs in the tourism field.
	
	Period 1 completed
	Completed

	3
	Program to orient tourism career in society
	
	Completed
	

	4
	Community training program in tourism development
	
	Period 1 completed
	Completed

	5
	Organizing a Conference to promote tourism investment in Ha Nam province.
	Completed
	
	

	6
	Scheme of building "Tourism Development Fund of Ha Nam Province".
	Completed
	
	

	7
	Scheme on building a brand strategy and tourism promotion plan of the province.
	Completed
	
	

	8
	Scheme on marketing and promotion for Tam Chuc National Tourist Area
	Completed
	
	

	9
	Scheme to develop promotional tools online.
	Completed
	
	

	[bookmark: _GoBack]10
	Building a system of electronic information kiosks at an important tourist destination of the province.
	
	Period 1 completed
	Completed

	11
	Scheme on developing commercial establishments for tourism
	
	Completed
	

	12
	Scheme on developing regional and sub-regional tourism
	
	Completed
	

	13
	Scheme on studying environmental protection solutions in major tourist destinations
	
	Completed
	

	14
	The scheme builds guidelines on environmental management, waste and social responsibility for tourism businesses, tourists and residents (in the form of DO & DON'T) at tourist destinations.
	
	Completed
	

	15
	Scheme to develop community tourism in the province (by localities)
	Period 1 completed
	Completed
	

	16
	The scheme of developing festivals becomes a tourism product in the province
	Completed
	
	

	17
	The scheme of clean agricultural development becomes a tourism product
	
	Completed
	

	18
	The scheme of developing handicraft products in Ha Nam province has become tourism products
	
	Completed
	

	19
	Study to build the world heritage profile for Tam Chuc area.
	
	
	Completed

	20
	Organizing detailed planning of tourist destinations, areas, tourism development districts
	
	Completed
	

	22
	Complete the approved planning of tourist destinations and areas in the province
	
	Completed
	

	23
	Research to build "Tourism Development Council of Ha Nam province"
	
	Completed
	

	24
	Schemes and programs at Tam Chuc National Tourist Area
	
	Completed
	



